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PREFERRED LOGOS & USAGE

D
PT1O

StandUpToCancer.org

STAND
T

FULL LOGO WITHOUT URL FULL LOGO WITH URL

STAND UP TO CANCER StandUpToCancer.org

BRANDING LOGO WITH FULL NAME BRANDING LOGO WITH URL

For use on all assets and/or materials that require a logo, unless
otherwise noted or discussed with SU2C. Examples include, but are not
limited to, videos, PSAS, press releases, e-blasts, newsletters, print, event
signage, step & repeat, social media, and any other digital assets.

Refer to “Logo Backgrounds” on page 40 on for any logo color variations.

*Please note: Translated and international logos are available on page 28.

Some text may require a trademark designation. 3 T
Please reach out to your SU2C contact for permission and usage guidelines. .



ALTERNATE LOGOS

e,

FULL LOGO - ALL BLACK & ALL WHITE

S12C

FULL LOGO W/ URL — ALL BLACK & ALL WHITE

STAND UP TO CANCER STAND UP TO CANCER

BRANDING LOGO - ALL BLACK & ALL WHITE

Some text may r q rademark des g

Please reach out

to your SU2C co f I permissiol d g guidelin

StandUpToCancer.org StandUpToCancer.org



ALTERNATE LOGOS

ST2_STANDUP ST2_STANDUP

StandUpToCancer.org

HORIZONTAL LOGO WITH URL — TRANSPARENT BACKGROUND

HORIZONTAL LOGO — TRANSPARENT BACKGROUND

ST2CSTANDUPTOCANCER

HORIZONTAL LOGO — BLACK BACKGROUND

ST2CSTANDUPTOCANCER

StandUpToCancer.org

HORIZONTAL LOGO WITH URL — BLACK BACKGROUND

S 2C UP CANCER S 2C UP CANCER

HORIZONTAL LOGO - GRAY BACKGROUND HORIZONTAL LOGO - YELLOW BACKGROUND

Some text may require a trademark designation. 5 T
Please reach out to your SU2C contact for permission and usage guidelines. :



CHARITY & BENEFITING LOGOS
| I

For use on all assets where SU2C is contractually designated as the Official For use on all assets connected to approved DIY community fundraisers.
Charity. Preference of logo differs based on needs; please discuss with SU2C Preference of logo differs based on needs; please discuss with SU2C prior to
prior to each use. each use.

e sti  ilae. st

STAND UP TO CANCER STAND UP TO CANCER

FULL LOGO - OFFICIAL CHARITY BRANDING LOGO - OFFICIAL CHARITY FULL LOGO - BENEFITING BRANDING LOGO - BENEFITING

Sample Asset: Sample Asset:
G EDEN PARK

NIGHT NATION | gisa S A
qun s 2c ANMUAL BAKE SALE

i

Some text may require a trademark designation. 6 T
Please reach out to your SU2C contact for permission and usage guidelines. :

> World’s 1st Running Music Festival STAND UP TO CANCER




TRANSLATED & INTERNATIONAL LOGOS

Usage guidelines depend on application; check with your SU2C contact prior to developing materials.
For the complete Spanish usage guide, please reach out to your SU2C contact.

UNIDOS UNIDOS 4.} STAND
CONTRA CONTRA ||] UPTO

UnidosContraEICancer.org

UNIDOS
CONTRA

SPANISH LOGO WITHOUT URL SPANISH LOGO WITH URL LOCKUP LOGO - FOR SOCIAL ASSETS
StandUpToCancer.ca StandUpToCancer.org.uk
CANADIAN LOGO UNITED KINGDOM LOGO

Some text may require a trademark designation. 7 T
Please reach out to your SU2C contact for permission and usage guidelines. .



LOCK-UP LOGOS

Co-branded logos may be used only on materials for approved
campaigns, promotions and events conducted throughout the term of T wn
a collaboration agreement.

SU2C full logo should always lead first, with collaborator logo on the
right side.

Must use the preferred SU2C full logo found on page 24.
P J Pag Each logo should be the same size horizontally, with a single black line

Co-branded logo design must be approved in writing by SU2C prior to (2 pY) between the logos.

use. . . :
At any size, use the width of the red arrow in the full logo as the

horizontal spacing between the divider line and each logo. The divider

All assets using the co-branded logo require written approval in advance .
g doreq PP line should never be taller than the logos.

of use.

Refer to “Logo Backgrounds” on page 40 for any SU2C logo color
variations.

Some text may require a trademark designation. 8 T
Please reach out to your SU2C contact for permission and usage guidelines. :






ALTERNATIVE BRANDING GRAPHICS

I

S12C
S$2C

$t2C

S12C

STAND UP TO CANCER



SU2C STYLE GUIDE

MESSAGING GRAPHICS

SU

STAND UP TO CANCER

| STAND
UP FORK,

STAND UP TO CANCER

“I STAND UP FOR” GRAPHIC

MEMORY

"OF

STAND UP TO CANCER

“IN MEMORY OF” GRAPHIC

o T E



St20 §r20 §t
St20 §t2C §t
C $P2C $r2C §*
ST2C $t2C S

S1P2C $12C St

SP2C $12C St

$1r2C $12C St

SMC SP2C S+
BRANDING LOGO PRINT 1

I DT L Nr DT ahr

b~ P~

BRANDING LOGO PRINT 4

BRANDING LOGO PRINT 5

BRANDING LOGO GRAPHIC PRINTS

S12C ST2C S

$12C $12C $12C

S$12C St2C ST

$12C $12C $12C

S$12C St2C S

$12C $12C §12C

S12C S$r2C S*

$12C $12C $12C

BRANDING LOGO PRINT 3

312C $12C S12C

BRANDING LOGO PRINT 6

2 M



SU2C STYLE GUIDE

BACKGROUND BRANDING EXAMPLES

----------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------
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BACKGROUND BRANDING EXAMPLES

M



SU2C STYLE GUIDE

BACKGROUND BRANDING EXAMPLES




SU2C STYLE GUIDE

BACKGROUND BRANDING EXAMPLES




BACKGROUND BRANDING EXAMPLES
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BANNER BRANDING EXAMPLES
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SU2C STYLE GUIDE

BORDER & BAR EXAMPLES

/ Tints, Tones & Shades of Dark Orange #FFS8E00Q

DARK ORANGE BAR

& Tints, Tones & Shades of Dark Orange #FFSEQ0

DARK ORANGE GRADIENT BAR

& Tints, Tones & Shades of Dark Orange #FFS8E00

DARK ORANGE COLORBLOCK BAR

DARK ORANGE GRADIENT BORDER

o T


https://colors.dopely.top/color-pedia/FF8E00
https://colors.dopely.top/color-pedia/FF8E00
https://colors.dopely.top/color-pedia/FF8E00

BORDER & BAR EXAMPLES SECONDARY

/ Tints, Tones & Shades of Endeavour Blue #3B5783

ENDEAVOUR BLUE GRADIENT BORDER

ENDEAVOUR BLUE BAR

/ Tints, Tones & Shades of Endeavour Blue #3B5783

ENDEAVOUR BLUE GRADIENT BAR

/ Tints, Tones & Shades of Endeavour Blue #3B5783

SECONDARY COLORBLOCK BAR

o B


https://colors.dopely.top/color-pedia/335597
https://colors.dopely.top/color-pedia/335597
https://colors.dopely.top/color-pedia/335597

1 STAND UP FOR




OFFICIAL SU2C COLORS

Please welcome Endeavour Blue to the SU2C color family!

COLOR PALETTE DETAILS:

Each color link will provide a detailed outline of
the individual color, including a general overview;

Tints and shades
Harmonies

Color blend

Color contrast
Color in use
Color mix

Color interaction
Explore

Color blindness (for Accessibility plugin)
Color conversions
CSS Code
Alternatives

1. Introduction

Purpose:
“The Stand Up To Cancer production and digital teams are excited to introduce a new secondary color to our
brand palette. This addition reflects our commitment to innovation and staying ahead of trends.”

2. Color Selection

Color Choice: “The new color, Endeavour Blue, has been carefully selected to enhance our brand’s visual
identity.”

Color Psychology: “Endeavour Blue evokes feelings of tranquility, creativity, confidence and modernity,
aligning perfectly with our brand values.”

Color Codes: “HEX: #335597, RGB: 51, 85, 151, CMYK: 90, 74, 11, 1.”

3. Usage Guidelines

Primary vs. Secondary: “Endeavour Blue will be used as a secondary color, complementing our primary
palette.”

Contextual Use: “This color will be featured in our digital campaigns, landing pages, #SU2CStreamTeam
assets, and as a secondary treatment option to highlight key information and visual interest.”

Proportions: “Use Endeavour Blue sparingly, ensuring it covers no more than 20% of any given design to
maintain balance and to not compete with primary colors. It will not be used in place of primary colors and for

direct mail, email or planned and major giving marketing materials.”
o M2



OFFICIAL SU2C COLORS

COLOR PALETTE DETAILS: PRIMARY COLORS:

Each color link will provide a detailed outline of
the individual color, including a general overview;

* Tints and shades

* Harmonies

» Color blend

» Color contrast & DARK ORANGE

& CINNABAR RED & SUNGLOW YELLOW

e Colorin use Hex#: FF8EQQ Hex#: EF4135 Hex#: FFC325
« Color mix CMYK: 0/53/100/0 CMYK: 0/90/85/0 CMYK: 0/24/93/0
. . RGB: 255/142/0 RGB: 239/65/53 RGB: 255/195/37
* Color interaction HSB: 33/100/100 HSB: 4/78/94 HSB: 43/85/100
 Explore LAB: 71/39/76 LAB: 55/66/48 LAB: 83/13/78

» Color blindness (for Accessibility plugin)
» Color conversions

» CSSCode

« Alternatives

SECONDARY COLORS: & NERO BLACK BRIGHT GREY & SPUN PEARL
Hex#: 231F20 Hex#: 555759 Hex#: ASA5A9
CMYK: 70/67/64/74 CMYK: 65/56/53/29 CMYK: 38/31/28/0
RGB: 35/31/32 RGB: 85/87/89 RGB: 165/165/169
HSB: 345/11/14 HSB: 210/4/35 HSB: 240/2/66
LAB: 12/2/0 LAB: 37/0/-1 LAB: 68/1/-2

& ENDEAVOR BLUE

Hex#: 3B5783
CMYK: 86/68/26/9 CMYK: 0/76/100/0
RGB: 59/87/131 RGB: 255/98/0

HSB: 217/55/51 HSB: 23/100/100 23 TT m
LAB: 36/0/-28 LAB: 63/59/72 ;

& SAFETY ORANGE

Hex#: FF6200


https://colors.dopely.top/color-pedia/FF8E00
https://colors.dopely.top/color-pedia/EF4135
https://colors.dopely.top/color-pedia/FFC325
https://colors.dopely.top/color-pedia/231F20
https://colors.dopely.top/color-pedia/555759
https://colors.dopely.top/color-pedia/A5A5A9
https://colors.dopely.top/color-pedia/335597
https://colors.dopely.top/color-pedia/FF6200

OFFICIAL TYPOGRAPHY

AVANT GARDE
REGULAR

AVANT GARDE
BOLD

JOSE
FERNANDEZ

HELVETICA NEUE
REGULAR

HELVETICA NEUE
BOLD

ABCDEFGHIJKLMNOP&QRSTUVWXYZ
abcdefghijkimnopagrstuvwxyz1234567890

The quick brown fox jumps over the lazy dog.

ABCDEFGHIJKLMNOP&GRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz1234567890

The quick brown fox jumps over the lazy dog.

ARCDEFEHI VKL MNOPORSTUNWXY 2
obedefahi Jklwop yrstuvixyz4234563590

The suick browwm fox juwps over 4he lpzy dog.
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz1234567890

The quick brown fox jumps over the lazy dog.
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopagrstuvwxyz1234567890

The quick brown fox jumps over the lazy dog.

2« TR,



SU2C STYLE GUIDE

LOGO BACKGROUND COLOR EXAMPLES

BRANDING LOGO BACK \

T‘I‘ w STAND UP TO CANCER STAND UP TO CANCER STAND UP TO CANCER
CANCER BRANDING-WHITE BRANDING-WHITE, GREY “S” BRANDING-GREY GRADIENT

FULL LOGO-NERO-BLACK FULL LOGO-WHITE FULL LOGO-DARK-ORANGE E s C s c 3?2
BRANDING-NERO=BLACK, WHITE “S” BRANDING-BRIGHT-GREY, WHITE “S” BRANDING-SUNFLOWER-YELLOW

STAND UP TO CANCER STAND UFP TO CANCER STAND UP TO CANCER

FULL LOGO-BRIGHT-GREY FULL LOGO-SUNGLOW-YELLOW  FULL LOGO-CINNABAR-RED BRANDING-CINNABAR-RED BRANDING-DARK-ORANGE BRANDING-BRIGHT-GREY

= T8




SU2C STYLE GUIDE

LOGO BACKGROUND SECONDARY COLOR EXAMPLES

FULL LOGO BACKGRO

e, ik .

FULL LOGO-ENDEAVOUR-BLUE FULL LOGO-WHITE FULL LOGO-SAFETY-ORANGE

e,

FULL LOGO-W-ENDEAVOUR-BLUE FULL LOGO-WHITE—NERO-BLACK FULL LOGO-WHITE-SAFETY-ORANGE

BRANDING LOGO BACKGF 1

5TAHD UP T CAH{‘. ER 5TAHI'_'I' UP TGy CANCER

BRANDING-B-ENDEAVOUR-BLUE BRANDING-W-ENDEAVOUR-BLUE

S12C

STAMD UP TO CANCER

BRANDING-W-SAFETY-ORANGE

- 1L,
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